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Content of the presentation 
  

 - Czech Republic – selected data 

 - historical overview – waves of FDI 

 - overview of FDI in the Czech Republic 

 - important factors for attracting FDI 

 - scheme of incentives in the Czech Republic to attract FDI 
  

  

  



Czech Republic – selected data 
 - population – 10.5 million 

 - labour force – 5.3 million 

 - GDP per capita (2013) – 14.200 EUR – (84% of the EU average) 

 - unemployment – 4.5% - lowest in the EU 

 - average salary in 2015 – 964 EUR 

 - inflation in  2015 – 0,6 % 

 - FDI – 89 billion EUR since 1993 

 - stock of FDI – 66 % of GDP 

  

  







Historical overview 
 1. privatization: 

◦  Small – foreign investors denied access 
◦ Large privatization 

◦ Direct sales – around 60 companies directly sold to foreign companies 
◦ Public tenders 
◦ Voucher method 

 2. “second round” of privatization  

 3. restructuring and privatization of banks 

 4. FDI era 
◦ (hard investments) - telecommunications, manufacturing,  real estate 
◦ (soft investments) – technology centers, business support services 

 



 
 Source: Czech National Bank, April 2015  











Investment climate 
   political and economic stability, rule of law, law enforcement  

   non-discrimination  

   investment protection  

   protection of property rights  

   repatriation of profits 

   labour – availability, costs, regulation, education 

   taxation 

   infrastructure 

   investment risk 

 



In the overall Global Competitiveness Report 2014–2015, the Czech Republic came… 
• 37th in the competition of 144 countries in the world, 
• 2nd in the competition of 10 new member states of the EU 
 
The Czech Republic is No. 1 among new member states of the EU in...  
•the quality of its railroad infrastructure, 
•the quality of its air transport infrastructure,  
•the quality of its electricity supply, 
•the intensity of local competition, 
•business sophistication, 
•ease of access to loans,  
•local supplier quality, 
•the state of cluster development,  
•production process sophistication, 
•the value chain breadth,  
•its capacity to attract and retain talent, 
•its capacity for innovation,  
•company spending on R&D, 
•the availability of research and training services,  
•the availability of scientists and engineers.  



Investment support 
 Czech Invest agency – established 1992 
full information assistance 

tailor-made visits 

handling of investment incentives 
access to EU structural funds - implementation of aid programmes financed by the EU and by the 
state 

business properties identification - Administration of a business-properties database 

business infrastructure development 
search for potential suppliers - administration of a database of Czech suppliers 

care for existing investors - provision of aftercare services to foreign investors who are already 
operating in the Czech Republic, assurance of support for reinvestments 

 
  



Czech Invest – foreign branches 
USA – New York, San Francisco 

China 

Germany 

Japan 

United Kingdom 

South Korea 
  



Incentives 

 EU regulation: 
◦ Max. 25% of the investment in case of large companies 
◦ Max. 35% in case of medium sized companies 
◦ Max. 45% in case of small companies 
◦ Prague – 0% 

 









• The maximum state-aid intensity for data centers is 6.25%. 
 

• Training and retraining grants are not counted towards the maximum state aid 
intensity, as they are provided as extra cash. 



THANK YOU 
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